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About Mizuno USA, Inc.

Subsidiary of Mizuno Corporation - Osaka, Japan.  Founded 1906.

Opened US location in 1980 near Atlanta, GA.

Manufactures and distributes sporting goods products across four

divisions – golf, baseball/softball, running, and volleyball

Innovative product that has won numerous editor’s choice awards

6,000 active customers – pro shops, country clubs, athletic specialty shops 

and team dealers

$220 million revenue

350 full time employees

The Company



About Mizuno USA, Inc.

Implemented JD Edwards ERP B733.2 in 2000

January 2000 - Financials

October 2000 - Sales Order Mgmt, Purchasing, Manufacturing, & Configurator

January 2002 – Advanced Warehousing & Transportation

Upgraded to ERP 8.0 in 2003

January 2004 – Human Resources

Upgraded to EnterpriseOne 8.10 in September 2006

Tools release 8.95_J1

6 Citrix servers

IT Infrastructure - Software



Business Challenges

Needed to replace a high-maintenance first generation business-

to-business e-commerce solution

IT strategy demanded real-time integration with JD Edwards

Small IT staff

Three Issues to Address



The Solution

Requirements

Real time integration to JD Edwards

Ability to easily define unique customer experiences for each of

our four product divisions

Ability to handle multiple types of order entry including 

style/color/size and item configurations

Short time to implement

IT Project Management

ERP2Web eCommerce Storefront from Computer Discoveries, Inc. 
(CDI)



The Solution:  ERP2Web

Requirements

Real time integration to JD Edwards

1. Browser requests are sent to the ERP2Web 

application residing on a web/application server.

2. Requests are processed by connecting to JDE 

via XML documents that are sent to XML 

adapters which have been enabled.

3. Once a connection to JDE has been established, 

it invokes the ERP2Web listener.

4. This listener executes the request and returns 

the data back to the web server via XML.

One JDE User License!!



The Solution:  ERP2Web

Unique Customer Experience

Different home pages by product division

Channel specific messaging
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Click here to select a 
shipping location. 

The Solution:  ERP2Web



The Solution:  ERP2Web

Shopping Cart

Multiple Formats for Order Entry



The Solution:  ERP2Web

Style/Color/Size [Grid]

Multiple Formats for Order Entry



The Solution:  ERP2Web

Configured Items

Multiple Formats for Order Entry



Customer Self-Service

Use order inquiry to review order status and 
track shipments.

Use “My Documents” to review invoices and 
statements.

Use “My List” to create a quick list of items 
for repeated order entry.

Use “Change Password” to update your 
password.

Use “Account Information” to review credit 
limit and current exposure.

The Solution:  ERP2Web



Use order inquiry to review order 
status and track shipments.

Customer Self-Service:  Order Inquiry

Below is a list of orders, both open and closed.  T he date range defaults to one year but can be 
changed to display more orders.  You can enter addi tional details in other fields to zero in on 
specific orders.

The numbers at the bottom left are the 
page numbers.  Click to show 

additional pages of orders.

To see more information, select an order on the left hand 
side and click ‘Show Details’. 



Customer Self-Service:  Order Details Use order inquiry to review order 
status and track shipments.

Below you can see the items on the order and inform ation related to each line.

In order to track shipments for lines that have bee n invoiced, select one of the detail lines 
and click on the “Track Shipments” button. 



Customer Self-Service:  Track Shipments Use order inquiry to review order 
status and track shipments.

On the right hand side of the screen is the trackin g number with a link to the carriers’ web site. 
Click this link for additional shipping information .

Click the “BACK” button to return to the order detai ls screen.



Customer Self-Service:  Re-Order Use order inquiry to review order 
status and track shipments.

Click the Reorder button and all the valid lines on  the order will be added to your Cart and 
will display the Review Cart screen.



Customer Self-Service:  Re-Order Use order inquiry to review order 
status and track shipments.

At this point, you may click on “Shop Some More” to continue shopping or you may click 
“Proceed to Check Out” in order to complete your ord er.



Customer Self-Service:  My Documents

From the Customer Self 
Service homepage, use the 

“My Documents” link to view 
recent invoices and 

statements for all related 
shipping addresses.



Customer Self-Service:  My Documents

Shown below are all your invoices and statements.  You may view them by clicking on the 
invoice number or statement number.  You can then p rint them from Adobe.

If you do not have a copy of Adobe, clink on the li nk to for a free download.



Customer Self-Service:  My List

From the Customer Self Service 
homepage, use the “My List” link 
to create and edit lists of items to 
use for easy, repetitive ordering 
without navigating the catalog.



Customer Self-Service:  Change Password

From the Customer Self Service 
homepage, use the “Change 

Password” link to change your 
password.



Customer Self-Service:  Account Information

From the Customer Self Service 
homepage, use the “Account 

Information” link to review 
accounts receivable information 

at a “Bill To” level.



The Benefits

Increased customer satisfaction

Ease of use

Real time integration – pricing, order 

status, inventory availability

Minimal IT Support

Increased revenue without adding 

additional headcount



The Benefits

Integration with Google Analytics



The Benefits

Integration with Google Analytics



The Results

Increased # of orders



The Results

Increased # of customers using B2B



The Results

Results due to:

Flexibility and personalization

Style, Color, Size

On-Line Training

eMarketing



What’s Next

Upgrade to version 4.6

Introduction of “Web Parts”

Customer selected themes

Item attributes in tab format

Credit Card payment for open invoices

Sales Rep Order Entry

Live chat integration



Questions

Keith A. Neely

VP- Customer Support & Information 
Technology

Mizuno USA, Inc.

keith.neely@mizunousa.com

Doug Palaske

Manager Sales & Marketing

Computer Discoveries Inc.

dougp@cdiconsulting.com



Give-Away

Mizuno Pro Limited Edition Ball Glove


