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MAXIMIZE YOUR MARKETING DOLLAR
REACH YOUR SALES AND AWARENESS GOALS
CONNECT WITH 50,000 USERS IN OUR COMMUNITY




ABOUT QUEST

Quest International Users Group is the users group for all PeopleSoft, JD Edwards and Oracle
Utilities users worldwide.

Our mission is to bring users around the world together. Through Quest, they have a ready-made vibrant network at
their fingertips — a network that includes not only Oracle, but the third-party solution providers and vendors who bring
their Oracle products to life. Quest provides customers with powerful tools, experiences and resources to learn and
network, maximizing the value of their ERP software every step of the way. Ask any Quest member — the resources
Quest provides make their upgrades, implementations and conversions smoother. That's where you come in.

40% 25%

40 Percent of Quest members and More than 25 percent of Quest
subscribers are from companies members and subscribers are
with more than $100 million in planning to upgrade within a year.
annual revenue.

Quest members have consistently told us they need education and resources around:

e Upgrades

¢ Implementations

¢ Getting the most out of their current ERP systems, on-the-shelf products and what they've already bought
¢ Taking advantage of synergies among Oracle’s offerings

¢ Understanding new technologies and evaluating whether they're valuable

www.questdirect.org/vendors

Quest members and subscribers are employed at organizations of all sizes

501 — 1000 employees
13.78%

1001 - 5000 employees

1-500 employees 27.78%

25.31%

5001 - 10,000 employees

Unknown 9.57%

6.18%

Over 10,000 employees
17.39%

Our community reaches over 90 affiliated user groups.

Quest's affiliated user groups are comprised of individuals who share a common industry, product or geographical
interest. Like Quest, affiliated user groups focus on networking and knowledge sharing specific to the members' shared
interest. Through meetings, conference calls and other interaction opportunities, user group members share their
experiences, make contact with other users and identify product development issues.

Whether a customer joins a Regional User Group based on their geographic location, or a Product User Group, Special
Interest Group or Industry User Group based on the product they use or the industry they are in, they are automatically
a part of Quest. Quest has a presence not only at these user group’s meetings, but Quest also provides each group the
online tools they use to run their meetings and communicate to their members. Having access to this large community is
just another reason you should be a part of Quest. You can connect with all these groups online, or read the "Targeted
Events” section of this brochure to take advantage of some special outreach opportunities at their meetings.

Call 800.225.0517 for more information.
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SOLUTION PROVIDER MEM BERS AND PARTN ERS Are you looking to: > Grow your brand with a true partner in the user community?

Be a part of Quest.

Making Quest part of your company’s outreach plans gives you access to over 50,000 customers from over 90 countries — and a

stronger link to the Quest community. Not only will your company be positioned as a leader in the Oracle community, you'll also
benefit from expanded access to Oracle customers from around the world. Access to Quest's online tools as a part of your member or
partner package also allows you to participate in online forums and discussions, interact with customers online and receive the same

email communications they do, helping you integrate your messages with what Quest’s community is experiencing.

Regardless of company size, Quest provides the following levels of participation designed to fit your company’s needs.

Vendor Membership Benefits

> Increase sales and generate leads?
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> Make your job easier?

> Save money?

PLATINUM GOLD SILVER COBALT COPPER
PARTNERSHIP PARTNERSHIP PARTNERSHIP MEMBERSHIP MEMBERSHIP
For partners For partners For partners
investing a investing a investing a
BENEFITS minimum of minimum of minimum of
$60,000 $40,000 $25,000 $2,000 $1,000
Number of representatives from your 25 15 8 3 1
company listed on your membership
Cgmpany listing in Quest Online Vendor . - - - -
Directory
Highlighted as solution provider of the
month for one full month in Vendor ®
Directory
Number of whitepapers featured in Learn 8 5 2
section of Quest web site
Ability to submit educational content for °
Quest blogs (based on content approval)
Member pricing for event exhibit space ° ) ) )

www.questdirect.org/vendors

BENEFITS. continued PLATINUM GOLD SILVER COBALT COPPER
! PARTNERSHIP PARTNERSHIP PARTNERSHIP MEMBERSHIP MEMBERSHIP
Email blast to the Quest 1
community
Subscription to Q&A - - - - .
Magazine and eNews
Ability to submit company
press releases for posting o ° ° ° °
online
Company logo in rotation on
. [ ]
Quest's home page
Number of hard copy mailings 3 2
to Quest's contacts
Ability to purchase table
at Quest's events at Oracle ® ® °
OpenWorld
Company logo included in
partner ads in COLLABORATE o o °
onsite program
Company recognition at Quest
Meeting of the Members at ° ° )
COLLABORATE
Company listed on Quest's ® ° °
online partner page
Company logo included in . . -
partner ads in Q&A Magazine
Flexible payment plans ° ° °

Call 800.225.0517 for more information.
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0&A MAGAZINE

Q&A Magazine, Quest’s quarterly publication, provides you with the opportunity to reach customers

What other opportunities does a digital magazine offer?
during the year through ad placements, articles and unique sponsorship opportunities. Not only does

ANIZYIVIN V30

Q&A get emailed to all of our members and subscribers, but each issue is targeted for release at the . . O&A has made a maior change in going diaital in 2010 for all four issues. The bigaest
biggest events of the year, like regional conferences, COLLABORATE, and Oracle OpenWorld. With an Q&A will be emailed T[O all change is that the mizgazine gow an regachgall of our mermbers and subscribers iSiead of NEW FEATURES
expanded focus and new editorial calendar in 2010, Q&A should be part of your outreach package. members and subscribers. being limited to mailed copies that went to Quest members only. But besides that, Q&A

now includes some special opportunities for advertising and sponsorship placements that

weren't available in a limited, printed edition.
Quarterly Rates News Section
Product-Specific News Section — $2,500 for one placement. Each edition of Q&A will
- feature a product-specific news section, targeted to users of the primary product lines
Advertlsmg Rates Member Rate Non-Member Rate Quest serves: JD Edwards EnterpriseOne, JD Edwards World, PeopleSoft and Oracle
Utilities. It's the ideal place to announce your organization’s events, new releases and news. .
Front Cover Display $7,900 $9,400 Web Delivery
Email Delivery Sponsor — $2,500 per quarter, per email. Get your organization attention
Inside Cover Spread $8,625 $10,125 by sponsoring the notification that lets our members and subscribers know their latest
magazine is ready to read!
Two Page Spreads $6,900 $8,400 Banner Ads
Toolbar Pull-Down Banners — Contact your sales representative for pricing. These banner
Inside Covers $5,750 $7,250 ads appear at the top of menus on each screen directing users to the table of contents and
advertising directory.
Full Page Ad $4,600 $6,100 Hvoerlink
Custom Hyperlinks — $500 per link. Add custom hyperlinks to your ads and articles to yperiinks
Half Page Ad $3,500 $5,000 direct users to web portals you can monitor and track on your own web site.
Interactive Displays — $1,500 per insertion. Display ads and articles can support the
. integration of Flash videos, and interactive content increases your visibility. Flash Videos
Article Rates Member Rate Non-Member Rate
. Virtual Tabs — Contact your sales representative for pricing. Sponsor a section of Q&A -
Three-page Article $4,600 $6,100 these virtual tabs open directly to certain pages, and appear to the right of the displayed
pages in each issue. o
Five-page Article $6,600 $8,100 Tab Navigation

www.questdirect.org/vendors Call 800.225.0517 for more information.



DIGITAL SPONSORSHIP OPPORTUNITIES

QuestDirect allows you to connect with customers 24/7 — 365. All of our networking tools are online — which is why nearly 650 Online Shootouts

unique customers visit QuestDirect on a daily basis to learn more about their software, interact with other customers and to learn

more about third party solutions providers just like you. QuestDirect offers you the perfect opportunity to educate customers on One of the highlights of Quest's themed education in 2010 will be weeks devoted to online education courses around key

your offerings through banner ads and sponsorship of specific pages, such as our JD Edwards and PeopleSoft Advocacy pages. topics, including capstones of online “shootouts” featuring multiple vendors whose products and services apply. With 20
minutes to present your company and how you can meet customers’ needs, it's a unique opportunity to capture the attention

In addition to the QuestDirect Web site, Quest also offers vendors the opportunity to reach customers through the sponsorship of of an interested audience and take their questions.

Quest JD Edwards eNews, PeopleSoft eNews, the executive newsletter and conference-specific marketing emails.
Member rate: $3,500

Non-member rate: $5,000

YO U R CO M PA N Y’ S A D H E R E Online Vendor Awareness Sessions
Through Quest’s once-weekly Learn email, we'll be giving special attention to two online vendor awareness sessions per week

(one JD Edwards; one PeopleSoft). Sessions can vary in length according to your time and budget (see below), but some

k benefits stay the same no matter how long your session lasts. In addition, all online vendor awareness sessions are transferred
into an on-demand offering after your initial live session is recorded for online “shelf-life” and extended opportunities for
customers to see your brand.

Banner Ads

Member rate: $2,500 Q1; $2,250 Q2, Q3, Q4
Non-member rate: $3,250 Q1; $2,925 Q2, Q3, Q4 ¢ Get a complete attendee list with contact information.

® Quest will manage registrations and logistics for an additional $800 fee.
® Primary billing in one promotional, weekly Learn email.

¢ Logo placement on product purchase page.

International Users Group J u ly e 7 n eWS e Ask your sales representative about additional benefits, like coordinating your content with Quest for maximum ROI.
=
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Member rate: $3,500 for one hour session

eNews Sponsorship Non-member rate: $5,000 for one hour session

Pick your newsletter — eNews is now delivered three times per month and broken into specific content areas that highlight Webinar Promotions

how users can connect with one another through Quest's events, contribute to the Quest community, and discover everything

a users group can do for them. Sponsor one for additional exposure to every member of our community. Sessions coordinated through Quest aren’t your only option — we know you still have your own webinars at the dates and
times you choose, and we want to make our community aware of those opportunities too. Purchasing a webinar promotion

Member rate: $5,000 per month for all three eNews issues; $2,000 per week for an individual issue ensures your webinar is promoted in our weekly Learn email and listed on Quest's web site alongside other educational

Non-member rate: $6,500 per month for all three eNews issues; $2,600 per week for an individual issue opportunities.

Member rate: $1,500 per webinar promotion; $4,000 for three promotions
Non-member rate: $1,950 per webinar promotion; $5,200 for three promotions

www.questdirect.org/vendors Call 800.225.0517 for more information.
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TARGETED EVENTS

REGIONAL CONFERENCE SPONSORSHIP OPPORTUNITIES

Conference Bag Sponsor — $7,500

Quest provides our vendor community with a number of opportunities to
reach customers through focused conferences throughout the country.

REGIONAL CONFERENCES

e Company logo along with the Quest logo on conference bags

SIN3AT 31394V1

Quest's regional conferences offer customers the quality networking and education they expect * Ability to supply Quest with one item to be placed in the conference bags

from us at larger events, but on a smaller, more localized scale to help them meet people in their
region. With a number of regional conferences across the country, there is something that will fit
your needs and is convenient for your company.

e Company listed as sponsor on conference Web page
¢ Company logo included on event sponsor signage

Quest Northeast - Target audiences, dates and location TBD. Lunch Sponsor - $2,500 - one day or $4,500 - both days

. . . ® Exclusive si located in the lunch to includ |
Quest Midwest — Target audiences, dates and location TBD. XClusIve signage located in the funch area to include company logo

e Company logo included on event sponsor signage
Circuit — Target audiences, dates and location TBD.
¢ Collateral to be placed in lunch area (company brochure to be supplied by sponsor)

e Company listed as sponsor on conference web page
“It is critical to gather with the user community to promote an intimate understanding of present * Ability to supply Quest with one item to be placed in attendee bags

challenges, exchange ideas and communicate meaningful solutions face to face.” Vendor Super Session Sponsor — $5,000 (Limit one sponsor per product line)

¢ 50 minute presentation to conference attendees
(topic must be submitted to conference knowledge committee for approval)

e Company logo included on event sponsor signage
e Company listed as sponsor on conference Web page

Exhibitor Package — $2,250 (member pricing)

* Ability to provide Quest with a giveaway item to be drawn at Super Session

* Exhibit space
* 6 table

* Ability to place one piece of collateral in attendee chairs

} Breakfast Sponsor — $2,500 per day or $4,500 both days
e 2 chairs

* Waste basket

* Exclusive signage located in the breakfast area with company logo
e Company logo included on event sponsor signage
*Non-members please add 30 percent to pricing. ¢ Company listed as sponsor on conference Web page

* Ability to supply Quest with one item to be placed in attendee bags




Break into Regional Users Group

REGIONAL CONFERENCE SPONSORSHIP OPPORTUNITIES, continued meetings via Quest

® O O & & & 0 0 0 0 0 O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O O 0 O O O 0 O 0 0 0 0 0 0 0 0 o ay e .
In addition to our regional conferences,

Quest is now assisting some regional

Conference Pens - $2,000 .
users groups produce their regular

Welcome Reception Sponsor (Exclusive) — $7,500

* Exclusive signage located in the cocktail reception with company logo ¢ Company logo on the conference pens distributed in the attendee bags one-day events. Contact your sales
representative for specific meetings and

e Company logo included on event sponsor signage e Company logo included on event sponsor signage dates. Opportunities are listed below:

* Ability to supply Quest with one item to be placed in attendee bags e Company listed as sponsor on conference Web page Exhibitor Package - $995

- Table top exhibit space

Keycards — Check with your sales representative for pricing . ? ot
- Complimentary electric

* Ability to provide a give away to be drawn at the cocktail reception

e Company listed as sponsor on conference Web page ® Reach attendees as soon as they check in - Complimentary internet access
o ) - Skirted table with two chairs
Exhibitor Showcase Cocktail Reception — $4,000 (Limit four sponsors) * Company logo placed on room keys distributed to all attendees as they check in - 2 conference registrations

- Opportunity to network with many

e Company logo included on event sponsor signage hot loads

® Exclusive signage located in the cocktail reception with company logo

« Company logo included on event sponsor signage e Company listed as sponsor on conference Web page e G $2.500
reakfast Sponsor - $2,

Vendor Awareness Session - $1,500 - Exclusive signage located in the
breakfast area with company logo

- Company logo included on event
sponsor signage

- Company logo listed on BUG web page

¢ Ability to supply Quest with one item to be placed in attendee bags

* Ability to provide a giveaway to be drawn at the cocktail reception * One hour education session regarding your company’s products and services

* Ability to provide Quest with additional items such as cocktail napkins, stir sticks, etc. * Session to be listed with other conference education sessions

e Company listed as sponsor on conference Web page Attendee Bag Drop - $1,000
Lunch Sponsor - $2,500 for members

Break Sponsor - $3,000 * Ability to supply Quest with one item to be placed in attendee bags - Exclusive signage located in the

breakfast area with company logo

- Company logo included on event
sponsor signage

- Company logo listed on BUG web page

* Exclusive signage located next to the break tables with company logo * Company listed as sponsor on conference Web page

e Company logo included on event sponsor signage

e Company listed as sponsor on conference Web page
Break Sponsor (2 breaks) - $2,500

Conference Notepads - $3,000 Oracle OpenWorld - Exclusive signage located next to the
. . . . } ) break tables with company logo
Company logo included on conference notepads distributed in the attendee bags Are you looking for a better way to cut through the masses and find users who matter to - Company logo included on event
* Company logo included on event sponsor signage you at Oracle OpenWorld? Quest has the perfect opportunity for you. Through our popular, sponsor signage
- Company listed as sponsor on conference Web page “It was well worth the flight annual cocktail receptions, Quest will put your company'’s message in front of a targeted - Company logo listed on BUG web page
base of JD Edwards, PeopleSoft and Oracle Utilities customers. Contact us to learn more Conference Bag Sponsor - $3,500

over from Ireland toattend about our unique sponsorship opportunities. Entry level pricing starts at $4,000.
and present. Attendee Bag Drop - $500

www.questdirect.org/vendors Call 800.225.0517 for more information.
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COLLABORATE 10, continued

ABOUT THE COLLABORATE CO-HOSTS

The Independent Oracle Users Group (IOUG), the Oracle Applications Users Group (OAUG) and Quest International
Users Group (Quest), present COLLABORATE 10, Technology and Applications Forum for the Oracle Community. As an
educational conference, COLLABORATE 10 helps users of the full family of Oracle business applications and database
software gain greater value from their Oracle investments. Created by and for customers, COLLABORATE 10 offers

an expert blend of customer-to-customer interaction and insights from technology visionaries and Oracle strategists.
Expand your network of contacts by interacting with Oracle customers, solutions providers, consultants, developers and
representatives from Oracle Corporation at COLLABORATE 10.

(IOUG) OGAUG

independent oracle users group oracle applications users group International Users Group

D
(a»)
—
—
=
[we)
o
=
—
m
[a—
o

COLLABORATE

Technology and Applications Forum for the Oracle Community

MARK YOUR CALENDAR NOW:
April 18-22, 2010

Las Vegas, Nevada
Mandalay Bay Convention Center

“COLLABORATE represents the single-most gathering of high-level decision makers
and influencers within the Oracle customer base, outside of Oracle OpenWorld.”

“Budget and plan NOW for COLLABORATE — or — the regionals. .. other application vendors don't even come close to
supporting their applications and providing this level of interaction. Take advantage of the Quest education and experience.”

What is COLLABORATE?

COLLABORATE is a unique, customer-driven event that provides attendees the unique
opportunity to:

* Share success stories, challenges and solutions for Oracle technology and applications.

® Learn best practices and tested solutions in more than 1,000 education sessions.

¢ Discover technology solutions and strategies from more than 250 leading IT exhibitors.

¢ Gain cutting-edge information and insight from Oracle leaders and technology visionaries.

® Leverage their user groups’ collective voice to Oracle.

www.questdirect.org/vendors Call 800.225.0517 for more information.



COLLABORATE 10, continued

Reach customers who want more information — here's what last
year's COLLABORATE attendees told us about their companies
and their outlooks for the future:

e 20 percent were planning on upgrading their
applications in the next 6 to 12 months.

® 22% were from companies with more than 10,000
employees.

® 62 percent were involved in either recommending or
deciding product purchases at their organizations.

And their top three reasons for attending COLLABORATE?

* To enhance professional skills and knowledge about their

current solutions.
¢ To network with other users.

¢ To learn about new products and/or solutions and
service providers.

That's right — one of the main reasons so many customers
choose COLLABORATE is you! So why would you want to miss
out on the chance to meet with them face-to-face?

“Great opportunity to demonstrate that you are a vendor who
is committed to helping customers of the products without
necessarily selling something to them.”

www.questdirect.org/vendors

EXHIBITOR OPPORTUNITIES

100 sq. ft. (10’ x 10') Booth in the Quest Area (middle) of
Exhibitor Showcase

Member Rate

$4,700 before December 31, 2009;
$4,900 on or after January 1, 2010
Non-Member Rate

$5,700 before December 31, 2009;
$5,900 on or after January 1, 2010

Each 100 sq. ft. (10" x 10") area receives:

* One $150 credit (per company) applied toward your lead
retrieval unit of choice

¢ One wastebasket

® One ID sign (per company)

e One full conference registration
¢ Three exhibit staff registrations

* Three complimentary customer passes to exhibit hall
(lunch not included)

® Two booth number floor stickers

® Basic company listing (one per company) in onsite program
and online (hosted by MapYourShow). Includes your
company name, booth number, the Oracle products you
support, company address and contact information. Want
to include more? Upgrade your company listing starting at
$125 - see the end of this section for details.

Payment Terms

Members

Sign up for your space before December 31, 2009 and pay
$47/sq. ft. of exhibit space. On or after January 1, 2010, the
rate is $49/sq. ft.

Non-Members

Sign up for your space before December 31, 2009 and pay
$57/sq. ft. of exhibit space. On or after January 1, 2010, the
rate is $59/sq. ft.

Premium Exhibit Space

A limited number of booth spaces are available in the
crossover area, making it easier for companies whose products
and services apply to all COLLABORATE attendees to reach

a maximum audience. This space, which includes areas

around Oracle’s booth, is an additional $1,500 per company,
regardless of booth size.

Exhibit Hall Hours (subject to change)

The COLLABORATE 10 Exhibitor Showcase will be open the
following days and hours:

Monday, April 19
5 p.m. - 7:30 p.m. — Welcome Reception

Tuesday, April 20
10:15a.m. -4 p.m.
5:30 p.m. = 7 p.m. — Cocktail Reception

Wednesday, April 21
10:15a.m. -4 p.m.

SPONSORSHIP OPPORTUNITIES

Position your company as a visible leader in the Oracle
community by participating as a COLLABORATE sponsor.
Deliver your message to the greater Oracle community, or
target an individual audience directly. All conference sponsors
will receive the following recognition:

¢ In the COLLABORATE onsite program (subject to
deadlines)

* In pre-conference marketing (subject to deadlines)

¢ On conference onsite signage

Your company may choose from any of the following
sponsorship opportunities, or work with one of the sales
representatives to get a package customized for your
marketing goals. All prices are listed in U.S. dollars.
Member rates are indicated below; non-members please
add 30 percent.

Marketing and Brand Awareness Sponsorships
Tuesday and Wednesday Exhibit Hall Break Sponsorship -
$3,000 per day; $5,000 for two days

¢ Signage located throughout the break area along with
customized napkins.

Hallway and Welcome Banners - Contact your sales
representative for pricing

¢ Feature your company logo on a noticeable banner
located throughout the convention center, including
education hallways, all week.

e Pick your own location via a new online portal.

Call 800.225.0517 for more information.
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COLLABORATE 10, continued

Publication Bin - $2,000 per bin

* Increase exposure for your publication by sponsoring a
publication bin, where your publication will be displayed in
the high-traffic area of your choice and readily available to
attendees.

¢ Includes your company logo on publication bin header and
your publication distributed from bin during the event.

e Sponsor is responsible for shipping and associated costs.

Registration Bag [nserts - $12,000 for placement in all three
groups’ bags; $5,000 per user group

* Deliver your message directly to attendees with a
promotional insert inside the official attendee conference
bags.

NEW! Touch & Learn Kiosks - $2,500

* Located in high-traffic areas, these touch screen kiosks help
attendees not only find their way around the exhibit hall,
but also find exhibitors by product line/category.

e Company graphics and a call to action on the kiosk will drive

attendees to your booth and increase brand awareness.

e Attendees will be able to read your company descriptions
and pinpoint your exact location on the show floor.

www.questdirect.org/vendors

Escalator Banners — $15,000 per bank of escalators

¢ Escalate exposure with customized escalator banners that
won't be missed.

¢ Capture the undivided attention of every attendee going to
educational sessions and the Exhibitor Showcase.

Directional Footprints - $11,500 in exhibit hall; NEW! $15,000
throughout the convention center and education hallways

e Increase your visibility throughout the entire show floor
- direct attendees to your exhibit booth with these large
custom footprints.

® Showcase your company logo and booth number on every
sticker in and outside of the exhibit hall.

Cyber Center - $10,000

¢ Sponsor THE communication hub for attendees, located
throughout the convention center.

e The Cyber Center will allow attendees to relax, hydrate and
check their e-mail.

¢ All attendees must pass through a customized page prior to
gaining access to the web — a great opportunity to educate
attendees on the services/products you're featuring at
COLLABORATE.

Educational Sponsorships
Vendor Sponsor Keynote - $35,000

¢ Be the only non-Oracle vendor keynote at the conference
— speak to the general session audience from the main
stage for 30 minutes.

® Place collateral on general session seats prior to keynote
address and raffle a prize you supply after your address.

® Show management will assist you in selecting topics to
ensure a great turnout.

NEW! Lunch & Learn - $4,500 per session

* Share your knowledge and expertise with conference
attendees by hosting your very own Lunch & Learn: daily,
45-minute sessions (times on Tuesday and Wednesday
from 11 a.m. to 1 p.m.) on the showfloor.

Presentations on varied topics (promoted in the online
agenda builder and listed in the onsite guide) let you
gain exposure and build relationships with conference
attendees in an intimate setting.

Hot lunch meal for 35+ attendees is included.

* Due to the nature of this sponsorship, availability is
limited. Don't miss this exclusive opportunity.

Networking Sponsorships
Monday Exhibitor Showcase Welcome Reception - $5,500

e Includes a bar in your booth and custom sponsored
napkins (must have at least a 10" x 20" booth).

e Limited quantity available.

Tuesday Exhibitor Showcase Happy Hour Bar - $5,500 beer/
wine only; $6,500 specialty bar

e Host your own bar inside of your 10" x 20’ or larger booth
and drive attendees to your booth in large numbers!

Wednesday Evening Party - Contact your sales representative
for additional information and pricing.

NEW! Customer Meeting Room - $750 for one 45-minute time
slots, $850 onsite

e Talk with your customers and conduct your own meetings
in an exclusive, secured room — away from noise and
distractions on the exhibitor showcase floor.

e The meeting room will have a table and seating for your
use during your allotted time.

Call 800.225.0517 for more information.
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COLLABORATE 10, continued S
..@.................................................................................................................E
gEWLfVIPtExhibitor Showcase Private Booth Tour & Advertising Sponsorships NEW! Upgraded Online Floor Plan Listings §
reakiast - $500
NEW! Program Guide Belly Band/Polybag Branding - Contact Gold Listing — $199 SPECIAL EVENTS ONSITE E
* Want to give your best customers a private tour of your sales manager for pricing —_
your booth? Let your company representatives and ten e This upgrade includes company logo, unlimited word description, Sunday Night Receptions <
customers enter the Exhibitor Showcase with VIP badge ® Sponsoring the program guide belly band/polybag will give active web address, ability to display press releases and marketing
access on Wednesday from 8:30 a.m. — 10 a.m. your company prominent exposure on the outside of the handouts, access to the exhibitor extranet for statistical data, Reach attendees as soon as they arrive in
event program guide. communicate with opt-in show attendees (list of qualified leads), Las Vegas at the Quest Advocacy Reception
¢ Purchase breakfast or snacks for your customers, which will listing displayed in “Featured Exhibitor” drop down search tab. Sunday evening. Become an event sponsor for
be delivered to your booth during this time. ® Program guide materials will be packaged together with only $3,500 with unique sponsorship available
branding opportunities highlighting your company’s Diamond Listing - $1,050 for an additional cost.
products or brand and booth number.
) ) ® This multi-media upgrade allows your company to display looping
NEWI “ASk Me” |nf0rmat|0n K|OSkS - $20,000 exclusively; video presentations, ClO Forum
$5,000 per kiosk
NEW! Ribbon Bookmark in the Onsite Program Guide - Contact * Upgrade to this opportunity and showcase your product The Quest CIO Forum is an invitation-only
o These centrally located, highly visible, kiosks will have your your sales manager for pricing demonstrations right away. event bringing together 100 executive
company name and logo on the kiosk panels and an area to level decision makers. A limited number
leave promotional materials. ¢ Provide conference attendees with the solution to organize * Your logo included with your company profile of sponsorship opportunities are available.
their daily sessions in the onsite program guide. Contact Quest to learn more about how
* Kiosks house Las Vegas representatives, on hand ¢ Includes one drop down panel to display product image and/or you can reach this exclusive group through
throughout the week to answer attendee questions and By sponsoring the official bookmark you'll assist attendees description targeted sponsorship opportunities that put
provide directions to session rooms — you can even outfit with the tools to stay organized. you in front of decision makers.
them in shirts with your company logo. ¢ Includes one drop-down panel to display looping video
* Your logo will be repeated horizontally on the ribbon. .
* This is a great way to get your company name and booth ¢ Additional panels for individual product descriptions can be Women in Technology
number noticed to attendees. purchased separately 2010 marks the fourth year for Women in

Technology, a joint event planned by IOUG,
OAUG, and Quest. Your brand can go in
front of 300+ customers who want to help
their organizations grow. A limited number of

“Great venue, excellent sessions, great opportunity to see all opportunities are available — contact Quest
. . . . B today to reserve your sponsorship.
of the solutions in one spot without being overwhelmed.

www.questdirect.org/vendors Call 800.225.0517 for more information.



